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Why is it important that people care about the arts? 



Evidencing cultural value 
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The challenge 



How do we do it? 





Seven things to do 
when you want to 
change minds about 
arts and culture 



1. Emphasise the breadth and depth of what is 
meant by arts and culture 

2. Frame your story with the ripple effect 
3. Find a hook with a common life experience 
4. Follow a journey through to completion 
5. Explain the diverse benefits of arts and culture in 

a consistent way 
6. Tackle the cost argument with evidence 
7. Show the impact of losing our community 

investments 









 
 
 
 

 
 

 





How do we know if it’s worked? 



1. Gather your evidence – don’t make the mistake of 
thinking that people will value something just because 
you say it’s important 

2. Know your audience – what shapes their perceptions? 
3. Craft your messages and tell your story 
4. Work together  
5. It’s a thousand little things that add up to something 

bigger 
6. Keep plugging away – it has to be a long term  
 game 



Thank you 

www.artscouncil.org.uk 
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