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YOUTH AND MEDIA
IN EUROPE

MEDIA INTELLIGENCE SERVICE

OPERATING EUROVISION AND EURDRADI



Source: EBU based on Eurostat / 15-29 year olds in the EU28 in 2013



18%

OF THE EUZ28
POPULATION

0 17% - 20%

. 15%-17%

" NonEU

OPERATING ELROVISION AND EURDRAD




20

SWEDEN

21

DENMARK /’

22

FINLAND

30

MALTA

31

SLOVAKIA

33

CROATIA

e EBbspased on Eurostat



-
. 'f‘s)

-

2 A

EBU



WEEKLY MEDIA HABITS OF EUROPEAN 16-24s

USAGE (%) TIME SPENT (HH:MM)
EI Watch TV 9925? 14:1%550
E ‘Et Listen to the radio o
Ié "é‘ Read newspapers
E Read magazines
Computer 87% 13;2016:40
Mobile phone

Tablet device

15% 7:15
Games console H% 6:46 All individuals

average
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Source: IAB Mediascope 2012: In a typical week, which of the following activities you do? / In a typical week, how much time do you spend doing the following activities?
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ARE TRADITIONAL TV VIEWING AND RADIO
LISTENING TIMES IN DECLINE?
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YOUNG ADULTS TV VIEWING AND

RADIO LISTENING TIMES - - - RADIO
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Source: EBU based on Members data
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I Red line indicates data not directly comparable due to change in measurement system
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Source: EBU hased on Members data I Red line indicates data not directly comparable due to change in measurement system



ARE TRADITIONAL TV VIEWING AND RADIO
LISTENING TIMES IN DECLINE?
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TV VIEWING TIMES RADIO LISTENING-
BIGGER DECLINES TIMES IN STEADY
IN 2013 DECLINE
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oo Nl Netflix is the sixXth-
largest TV channel
in Denmark

3% 2% 4%

Netflix On-demand Pirate viewing

TV +/- 7 days films/TV series
1 1

ALL

1% B A% B
1 5-30 TV watched Netfix On-demand Pirate viewing
TV +/- 7 days films/TV series
1

i R i
67% 0% 2% I 10%
. TV L TV within 7 d Oth 1" i ™ YouTub: OVvD, etc.
Source: DR Media Development 2013 e s s gays e T ot e
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BELGIUM FL NETHERLANDS

L3 —

HAVE

EVER 63% 56%

BINGED

MOST
COMMON

METHODS m
NETFLIX

DOWNLOADS i
EBU

Source: EBU based on Members data / Q2 2014 panel surveys (VRT, NPO, BBC) / All respondents under 34 years old
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WHAT ARE THEY BINGING ON?

BELGIUM FL NETHERLANDS

US Drama series USiDama series

Local Drama series
Local Drama series Documenta

Other

UK
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US Drama series

US Comedy series

Other



IMPACT ON LIVE VIEWING

® More live = No difference HLess live
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WHAT ABOUT PSB"



EBU PUBLIC SERVICE ORGANIZATIONS
WEEKLY REACH

DAILY SHARE
EBU

CFERATING ELROVISION ARD EURORADIS Source: EBU based on members data, Age basis: 15-24 (may vary slightly by market), Weekly Reach 15+ min consecutive
TV: Reach from 25 organizations/Share from 30 organizations. Radio: Reach from 23 organizations/Share from 26 organizations



PUBLIC SERVICE ORGANIZATIONS

WEEKLY REACH OF YOUNG ADULTS 2013
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68%
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NO
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65% 599 67%
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BBC

58%
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Source EBU based on members data. Age basis: 15-24s (may vary slightly by market)



PUBLIC SERVICE ORGANIZATIONS

DAILY SHARE OF YOUNG ADULTS 2013

>
- 22% 16% 16% 14% 13% 17% 18% 15% >
B e o oo oo B BE s B
VRT DR Yle FTV  ARD/ZDF  NPO NRK SVT BBC
67%
2 50% . 56%
a 42% 45% 3 4%
25% 23%
S

Iﬂ;|==H:II_IE==I==.=El§

Source EBU based on members data. Age basis: 15-24s (may vary slightly by market)



KEY QUESTIONS

How can such a diverse group be targeted?
How should content translate across platforms?
How can their high expectations be met?

How are PSB set to face the future?
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THANK YOU!

Francesca Cimino

Media Intelligence Service (MIS)
European Broadcasting Union

cimino@ebu.ch
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