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EPFL: Ecole polytechnique fédérale de Lausanne

(Swiss Federal Institute of Technology)
10,124 students

13,834 with staff members
120 nations represented
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EPFL Social Media Lab - Innovation Park
Social Media Analytics & Big Data

Tech Transfer
Research M Industry

Innovation
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BIG DATA SOCIALMEDIA

_|_40% per year 238 active users
+ 10% per year

Sources: IDC, Smartinsights



SOCIAL MEDIA = MASS FEEDBACK

An opportunity to measure audience emotions and opinions

4 \




OPINIONS ARE CROSS MEDIAAND NOT ONLY #s

WEB
TOPICS EMOTIONS &
OPINIONS
E.Q.
Climate Change
TV Content

Political debates

& 3 You L)




EMOTIONS ENTERING THE SOCIAL MEDIA SCENE

Robert Plutchik's

wheel of emotions .
Geneva Emotion Wheel
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WEB EMOTIONS AND OPINIONS

CLIMATE CHANGE @ COP21

http://cop2Thorizon.com/

COP21- CMP11

PARIS 2015

UN CLIMATE CHANGE CONFERENCE £ L .
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http://cop21horizon.com/

ENGAGEMENTS AND EMOTIONS

How much do we care about ®
climate change right now ?

ENGAGEMENT INDEX

e 3357

Articles, Comments, ()
Videos, Pictures, Tweets,
RTs, ...

Emotional

@ EMOTION INDEX
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ENERGY

Companies divided on
"carbon price"

While 79% of Internet users believe we
should be putting a price on carbon, only
55% of companies worldwide agree.
Australian businesses are least
favorable.

U @ J

Continue reading

POSITION DETECTION

“Should we put a price on carbon?”

SOCIAL MEDIA CONTROVERSY HORIZON

Should we put a price on carbon ?
COMPARE POSITION ALL ACTORS v ALL COUNTRIES v POS iti O n S & E n g ag e m e n tS Of We b

(3 qudiences
79%AGREE

ST Per country and community | Public
Media
NGOs
Entrerprises
Politicians

disagree

disagree

POSITION




ARGUMENT DETECTION

“Is the 2 degree target sufficient?”

NATURE SOCIAL MEDIA CONTROVERSY HORIZON

S )
The 1.5°C Battle Is the 2 degree target sufficient * (\m

—— R

SHOW POSITION ALL ACTORS v [N ALL COUNTRIES v

43, Main arguments PROs and CONs

agree disagree

Set at Copenhagen in 2009, the goal of
Reeping global warming to within 2°C

could be reduced further by the Paris % ) P d i
agreement. A measure sugported by a POSITION  GLOBE e r co u ntry a n co m m u n Ity
majority of Internet users who considerit —
to be insufficient.
PRO CON

o i . _ .

- ‘ ' Nety 2°C is already near 2°C threshold is arbitrary - Weak S I g n al S
® 14 201" impossible to achieve, to aim the lower the better
=) _ lower is a deception

The majority of countries are
| Continue reading Let's agree on 2°C first, and aiming for 1.5°C ceiling
then we'll see

2°C will cause disasters,

The technologies to get especially in developing
below 2°C are not yet countries
available




WEB EMOTIONS

“Clean Technology”

ENERGY SOCIAL MEDIA TOPIC HORIZON

Comntion i with the e Fmotions from the web, per topic

electric!

SHOW EMOTION INDEX JOY v ALL COUNTRIES v

8 primary emotions, up to 20 | Joy
Trust
(3 Anticipation

rpri
32% cocen Surprise
- » Anger
Considered environmentally-friendlier,

electric cars are winning over more 0 -
drivers every year. Although a majority of 5_/0 ANGER D I Sg u St

Internet users trust in clean technology,
some remain wary. ,] (y Fear
0 SURPRISE
L . Sadness
®
Q

. Continue reading )

Per country and community

2 % SADNESS

@) W
EMOTION GLOBE
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TV CONTENT ANALYSIS 4 3
% AGREE

agree

% P
POSITION  GLOBE

PRO ARGUMENTS CON ARGUMENTS
TV Content
NeWS 651% The new presenter is great 37% Not Inter
Political debates
. 2 %0 Jov
Live sport -
4 8 % TRUST

3 2 % CONCERN
-

5 % ANGER
f—

1 % SURPRISE
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COCKPIT

S

COMMENTS

Historical First - landing in 0:10:47

An idea born in Switzerland

al. W < €

PROFILE ENERGY CONTROLS COCKPIT

Follow our audience’s emotions about the current flight, browse the different e

most significant messages sent on twitter.

EMOTIONS TOPICS
EMOTIONS ON TWITTER - Click on the timeline for more details
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HORIZNN

Sacl Madis Aralyan
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THANK YOU

CONTACT
lean-luc.laguier@epftl.ch


mailto:jean-luc.jaquier@epfl.ch?subject=

